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MEDIA
COVERAGE

Media
Coverage 2017

ACES 2017 aims to sustain its presence locally and 

to build interest across the region as it continues to 

create impression across several social media platforms 

via Facebook, LinkedIn and Twitter. A total of 16,505 

impressions were generated from early July to

10 November 2017.

125 pieces of pre-event coverage in national dailies, 

interviews, trade media and online platforms were secured 

in regional countries such as Thailand, China and Indonesia 

and globally such as the United States of America, Germany 

and France. Another 91 pieces of on-site and post-event 

coverage were generated.
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FEEDBACK
&
CONCLUSION

The End of
ACES 2017

ACES consistently draws thought leaders, policy makers 

and researchers from both the public and private sector to 

share and co-create clean energy solutions that will help 

shape smart sustainable cities of the future. Through the 

keynote speeches and many thoughts provoking panel 

discussion by over 80 speakers, ACES 2017 proved to be a 

success and sets the stage for the coming year’s.

In the final survey, a total of 86% of all attendees rated 

ACES 2017 as good-to- excellent. ACES Meet & Match, 

an exclusive match-matching program for attendees to 

network and forge lucrative partnerships, also met with 

high satisfaction from the users.

Moving forward, ACES 2017 will drive the momentum 

towards a greater and much anticipated  ACES 2018.
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ASIA CLEAN
ENERGY
SUMMIT 2018

We look forward to welcoming you at

For more information,
contact Jowene Chan
Tel: +65 6338 8578 
secretariat@asiacleanenergysummit.com

www.asiacleanenergysummit.com

31 OCT – 2 NOV 2018

ACES 207 Sponsors
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Associate Sponosors

Supporting Partners
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